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GOALS:01

The goal of the Porcelain Skin Campaign was to
redefine what “flawless” means by highlighting
natural, healthy radiance rather than perfection.
We coined the term porcelain skin to represent
the glowing, hydrated look that La Canneberge
products create—skin that’s luminous, smooth,
and full of life, achieved naturally through
nourishment and balance. The campaign aimed
to position the brand as a source of effortless
confidence, celebrating the beauty of real skin
enhanced by nature’s care, not filtered ideals.

Overview
www.dorianjdevine.com

ROLE:
Social Media Marketer + Designer

The purpose of the Porcelain Skin Campaign
was to showcase the transformative yet natural
results of La Canneberge skincare while
strengthening its identity as a luxury,
ingredient-driven brand. We wanted to move
beyond traditional beauty narratives and focus
on authenticity—showing real, healthy skin that
glows from within. Through art direction,
storytelling, and imagery, the campaign invited
audiences to see skincare as an act of self-care
and empowerment, reinforcing that true
radiance comes from balance, hydration, and
confidence in your own skin.



Concept &
Inspiration
The concept and inspiration for the
Porcelain Skin Campaign centered on
capturing the essence of La Canneberge
—pure, natural hydration with a soft,
luminous finish. I aimed to create imagery
that highlighted dewy, radiant skin while
incorporating subtle porcelain-inspired
elements to convey clarity and
refinement. The result was a visual story
that felt fresh, minimal, and effortlessly
elegant, reflecting the brand’s
commitment to natural beauty and skin
that truly glows from within.



Behind The
Scenes 
For the Porcelain Skin Campaign, I not only
developed the art direction and curated the
inspiration for the shoot, but also stepped in
front of the camera as the model. This dual role
allowed me to ensure that the vision came to
life exactly as intended, from lighting and
composition to the overall mood. Being both
behind and in front of the camera created a
cohesive, hands-on approach that fully
captured the natural, dewy aesthetic central to
the La Canneberge brand.
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