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GOALS:01

Develop a refreshed and cohesive brand
identity that reflected the founder’s transition
into a more personal, holistic coaching practice.
The main goals were:

Reposition the brand to highlight
mindfulness, creativity, and emotional
growth for both children and adults.

Develop a modern visual identity that
communicates calm, focus, and warmth
through color, typography, and tone.

Create engaging social media stories and
brand messaging that connect authentically
with clients seeking a more balanced and
mindful approach to learning and self-
development.

Overview
www.dorianjdevine.com

ROLE:
Social Media Marketer + Designer

OVERVIEW:02

This  project was centered on translating the
founder’s years of educational expertise into a
modern, wellness-driven brand that feels
approachable and empowering. My role
included designing the updated visual identity,
crafting cohesive Instagram story templates,
refining the brand’s tone and messaging, and
providing marketing guidance to ensure
consistency across all digital touchpoints. The
result was a brand that feels intentional,
professional, and emotionally grounded—
reflecting the founder’s new direction and
connecting naturally with her evolving audience.

BRAND DIRECTION:03

After more than a decade of coaching students
in a classroom setting with her partner, the
founder sought to branch out independently
and create a space that blended education with
wellness and mindfulness. Her goal was to offer
private coaching sessions that integrated
journaling, meditation, and emotional
awareness—serving both kids and adults. I was
brought in to rebrand and visually express this
evolution through refreshed branding, story
design, and strategic social presence. While the
founder created her own content, I developed
the brand’s stories, identity system, and
marketing structure to align her vision with a
cohesive, elevated online presence.



The inspiration for the rebrand came
from the feeling of slowing down and
creating space for reflection. Natural
textures, muted tones, and handwritten
accents influenced the design to mirror
the journaling and meditative elements at
the heart of the founder’s new coaching
approach. I drew visual parallels to the
rhythm of breathing and learning—calm
yet full of movement—to build an identity
that feels personal and restorative. The
final direction captures growth,
presence, and emotional clarity, aligning
perfectly with the brand’s mission to help
clients reconnect with themselves.

Research &
Experience
To understand the brand’s new direction,
I began by studying the intersection of
education, mindfulness, and personal
growth. I researched wellness coaches,
holistic educators, and mindful parenting
brands to identify design cues that
communicated calm, trust, and self-
awareness. I also analyzed color
psychology and tone of voice trends in
the wellness industry, noting how soft
neutrals, organic shapes, and grounding
typography helped convey emotional
balance. This research shaped the
foundation for a brand identity that feels
both nurturing and structured—bridging
the gap between educational credibility
and mindful guidance.
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Results
Since the rebrand, Aatmica has experienced
remarkable growth—evolving from 8k followers into a
flourishing and engaged community that continues
to expand every month. The refreshed visual identity
and cohesive social storytelling have strengthened
brand recognition and helped the founder connect
with a wider audience that resonates with her
mindful, wellness-centered approach. With a more
intentional online presence, Aatmica has seen a rise
in collaborations, partnerships, and private coaching
sessions, allowing the brand to step confidently into
its next chapter. The transformation not only
elevated its aesthetic but also built deeper trust and
emotional connection with clients, turning Aatmica
into a space of genuine growth and inspiration.


