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Overview

ROLE:
Social Media Marketer + Designer

01 GOALS:

Develop a refreshed and cohesive brand
identity that reflected the founder’s transition

into a more personal, holistic coaching practice.

The main goals were:

e Reposition the brand to highlight
mindfulness, creativity, and emotional
growth for both children and adults.

e Develop a modern visual identity that
communicates calm, focus, and warmth
through color, typography, and tone.

e Create engaging social media stories and
brand messaging that connect authentically
with clients seeking a more balanced and
mindful approach to learning and self-
development.

02 OVERVIEW:

This project was centered on translating the
founder’s years of educational expertise into a
modern, wellness-driven brand that feels
approachable and empowering. My role
included designing the updated visual identity,
crafting cohesive Instagram story templates,
refining the brand’s tone and messaging, and
providing marketing guidance to ensure
consistency across all digital touchpoints. The
result was a brand that feels intentional,
professional, and emotionally grounded-
reflecting the founder’s new direction and

connecting naturally with her evolving audience.

www.dorianjdevine.com

O3 BRAND DIRECTION:

After more than a decade of coaching students
in a classroom setting with her partner, the
founder sought to branch out independently
and create a space that blended education with
wellness and mindfulness. Her goal was to offer
private coaching sessions that integrated
journaling, meditation, and emotional
awareness—serving both kids and adults. | was
brought in to rebrand and visually express this
evolution through refreshed branding, story
design, and strategic social presence. While the
founder created her own content, | developed
the brand’s stories, identity system, and
marketing structure to align her vision with a
cohesive, elevated online presence.



To understand the brand’s new direction,
| began by studying the intersection of
education, mindfulness, and personal
growth. | researched wellness coaches,
holistic educators, and mindful parenting

brands to identify design cues that
communicated calm, trust, and self-
awareness. | also analyzed color

psychology and tone of voice trends in
the wellness industry, noting how soft
neutrals, organic shapes, and grounding
typography helped convey emotional
balance. This research shaped the
foundation for a brand identity that feels
both nurturing and structured-bridging
the gap between educational credibility
and mindful guidance.

The inspiration for the rebrand came
from the feeling of slowing down and
creating space for reflection. Natural
textures, muted tones, and handwritten
accents influenced the design to mirror
the journaling and meditative elements at
the heart of the founder’s new coaching
approach. | drew visual parallels to the
rhythm of breathing and learning—calm
yet full of movement-to build an identity
that feels personal and restorative. The
final direction captures growth,
presence, and emotional clarity, aligning
perfectly with the brand’s mission to help
clients reconnect with themselves.



Brand Guidelines for
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The Brand Identity
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The Brand Identity
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The Brand Identity
Final Logo (Color)
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The Brand Identity
Final Logo (Color)
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The Brand Identity

Final Logo (Grayscale)
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Questions to Know Your Cp,«ﬁb’ﬁw %%Oh’lihg:
ISIGA The Law of Realising Your Dreams

+++ A .
1What drives my passion? (Mé)!qﬂ’zzc;b

2. What brings me the utmost
happiness?

3.What are my key strengths?

4. what motivates me to start each
day?

S5.What legacy do | want to leave Phe LLaww ot Mibration Serves o= a vital cofmpanent orieading
behind? a more enriching life. Embracing and applying the princi e o SV BakThe
6.What are my aspirations for the this law can bring about a profound transformation in your Good At world Needs

future? ife. While challenges may still arise, you will empower

what You
Love

7.What personal changes do | aim yourself to navigate towards a harmonious blend of outward
for? success and inner contentment Profession
8.What is my perfect day like?
9.What are my main hurdles, and how _
can | surmount them? ST What You Can
10.What should | release to progress? S | | Be Paid For
1MWhat impact do | aspire to have
SISk A reason for being; the thing
12.What are the current challenges the | | | | ot e o e
world is facing? I T Te ¥ G e morning.
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Raising Your

Vibration
* What is important to me? ‘+’ For

Appealing to the Law of Vibration
* What boundaries do | need to set?
* How do these boundaries protect my
values?

Stop Saying Sorry

C what Are Your Connecting With Yourself

Boundaries?

* How can | effectively commmunicate my

boundaries? G ro Wt h

* Why are my boundaries important to

maintain? T™ 7T T setting boundaries for putting your needs first
the process of change, the embrace love and meditate regularly yourself
Healthy Boundaries Look evolution of self, blooming from Kindnass
( L ) adversity.

 Valuing your own opinion

* Respecting limits set by you and others

* Not compromising your values for
someone else

* Sharing information appropriately

* Effectively communicating needs/wants

* Being able to say 'no”

* Being able to identify when a boundary
has been broken

owning your time other people’s mistakes

embrace positive vibes be grateful

aaymica aagmnica aaymica




I ike to stoy in my comfort zone Slngels nolies od Belos 1oe

My @ffort and attitude determinge

Embracing a growth mindset
means acknowledging that
one’s skills are not set in
stone, but can be improved
through commitment,
learning, and resilience. It
influences how you tackle
challenges, cope with
setbacks, nd evolve and learn
from them.
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Things You Can Sea-

Things You Can feeé

Things You Can 'ﬁw

Things You Can Smel{

Thing You Can %S@



Results

Since the rebrand, Aatmica has experienced
remarkable growth—-evolving from 8k followers into a
flourishing and engaged community that continues
to expand every month. The refreshed visual identity
and cohesive social storytelling have strengthened
brand recognition and helped the founder connect
with a wider audience that resonates with her
mindful, wellness-centered approach. With a more
intentional online presence, Aatmica has seen a rise
in collaborations, partnerships, and private coaching
sessions, allowing the brand to step confidently into
its next chapter. The transformation not only
elevated its aesthetic but also built deeper trust and
emotional connection with clients, turning Aatmica
into a space of genuine growth and inspiration.

aatmica.official =
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